This research examined the variables of social brand image and advertising on customer decisions. The data used in this study was primary data obtained through a survey of 100 respondents selected randomly in palembangindah mall XXI Theater and using non probability sampling techniques. The study used multiple linear regression analysis which found that brand image variables had a positive but not significant effect while variables advertising had a more positive and significant effect on customer decision watching's Marvel Studios and DC Films in Palembang city.
Figure 1. Thinking Framework Hypothesis
The hypothesis is a temporary answer that is still guessed and still has to be verified. Then this hypothesis was made intended to provide an analysis direction from a study, the provisional estimates in this study can be explained as follows:
H1. There is the influence of Brand Image and Advertisements on Consumer Decisions to watch Superhero films in Palembang.
H2. There is no effect of Brand Image and Advertisements on Consumer Decisions to watch Superhero films in Palembang.
RESEARCH METHODS

The scope of research
The scope of this study discusses the influence of Brand Image and Advertisements on consumer decisions to watch the production of Marvel Studios and DC Films Superhero films in Palembang City. The consumers who want to be studied are the people of Palembang, especially fans of Superhero films.
Research design
The research design used is a causal study, namely research designed to find a relationship between causal variables. There are two types of variables in this study, namely the independent variable Brand and Ad Image and the dependent variable is consumer decisions.
Advertisements (X2):
Keegan and Green (2012) "advertising is messages that are elements of art, text / writing, titles, photographs, taglines, other elements that have been developed for their suitability".
Brand Image (X1)
Kotler and Armstrong (2013) "brand image is a set of beliefs about a brand called a brand image".
Consumer Decision (Y):
Kotler (2012) 'is the action of consumers to want to buy or not for a product.
Types and Data Sources
This study uses two main types of data sources, namely:
Primary data, namely data obtained by the author directly using the questionnaire method by using a set of questions or statements to consumers who know the Superhero characters and watch at least 5 Superhero films Marvel Studios or 3 DC films which are then processed into sources of information in this study.
Secondary data, namely data obtained by internet writers and journals as reference material for this research.
Data collection technique
Data Collection Techniques in this study used a closed questionnaire model where the answers were prepared by the researcher. Respondents were asked to answer one of the answer choices from the questions provided. Reasons for using the questionnaire as a data collection technique because:
a. This research is quantitative research that is using numbers as a measurement benchmark so, the questionnaire method represents the opinions of respondents in the form of a questionnaire.
b. Researchers need diverse opinions from several people as material for consideration analysis.
Population and Samples
Population According to Nazir (2005) "population is a group of individuals with qualities and characters that have been determined by researchers. The characteristic or quality is called a variable ". The test population this time is citizens of Palembang city aged 16-25 years who are fond of Superhero characters who have watched Superhero films through Cinemas.
Samples according to Sugiyono (2012) "Samples are part of the number of characteristics possessed by the population". Because the number of populations unknown in this study, several samples were taken to represent the population.
Data analysis technique
Validity test
Validity Test is a tool used to test how carefully or valid a questionnaire is. The validity test itself is a test used to measure the validity of a questionnaire, because a questionnaire can be declared valid if the statement on the questionnaire is able to express something that will be measured by the questionnaire.
between the independent variables Brand and Advertisements on the dependent variable, namely Consumer Decision watching Marvel Studios and DC Films films in Palembang.
Coefficient of Determination
The coefficient of determination is a test that is used as a measure of the ability of independent variables to influence the dependent variable. The coefficient of determination measured using R2, if R2 has a value close to 1, the greater an independent variable can explain its effect on the dependent variable.
The following is a model that can be described from the coefficient of determination 
Research Instrument Reliability Test Results
Reliability Test is used to find out whether a research instrument has obstacles in measuring a dimension. The reliability test results for each variable in the value using the cronbach's alpha method as a measuring instrument and the results can be seen as follows: 
Simultaneous Test (F Test)
Is a test to determine the effect of independent variables namely brand image (X1) and advertising (X2), simultaneously or simultaneously on the dependent variable, namely consumer decisions (Y). The criteria used are as follows:
 There is no significant effect if the probability level is F (Sig F)> 0.05  Significant effect if the probability level F (Sig F) <0.05
The test results using SPSS series 17 can be seen through the ANOVA table below as follows: 
Partial Test Partial Test (T Test)
The T test was conducted to test the significance of the constants of each independent variable, namely brand image (X1) and advertisement (X2) which actually had a partial effect on the dependent variable, namely consumer decisions. If T count is greater than T table, then H1 is accepted and H2 is rejected, whereas if T count is smaller than T table, H1 is rejected and H2 is accepted. For testing purposes, use T count at a confidence level of 5% or 0.05. The results of the T test using SPPS series 17 are as follows: Based on the analysis of the T test can be described as follows:
1. The value of T count X1 variable is 2,337> 1,983, with a significance value of 0.021> 0.05 which indicates that H1 is accepted and H2 is rejected, this means that the brand image variable has a partial influence on consumers' decision to watch Marvel Studio films in Palembang. 2. The calculated T value of the X2 variable is 12,188> 1,983, with a significance value of 0.025 <0.05 which indicates that H1 is accepted and H2 is rejected, this means that there is a partial significant influence between variables Advertisements on consumer decisions watching Marvel Studios and DC Films produced in Palembang city.
Determination Coefficient Test
Test of determination coefficient (R square) is a test that looks at how much influence the independent variable (X) has on the dependent variable (Y). The table below can explain the coefficient of determination of brand images and advertisements on consumer decisions that are tested using SPSS series 17 are as follows: Based on the output table above it is known that the value of the coefficient of determination of brand image and advertisement variables is equal to 0.783 or equal to 78.3%. This figure shows the variable brand image (X1) and advertising (X2) simultaneously has an influence on consumer decisions (Y) of 78.3% while the rest (100% -78.3% = 21.7%) is influenced by other variables in outside of this research that influences consumer decisions such as promotional variables that influence consumer decisions.
Analysis of Multiple Linear Regression
Multiple Linear Regression Analysis is a method that is useful to find out the causal relationship that occurs between the independent variables namely brand image (X1) and advertisement (X2) on the decisions of consumers watching Marvel Studios and DC Films in Palembang. As for results of multiple linear regression analysis tested using SPSS series 17 can be seen as follows: 
DISCUSSION
Based on research results that have been tested using the SPSS Series 17 can be seen brand image of a company that is good in the eyes of consumers, can influence consumers' decisions to watch Marvel Studios and DC Films films. The results of testing carried out in this study using SPSS series 17 showed that the independent variable of brand image (X1) has a significance value of 0.021 <0.05 so that it has a significant influence on the dependent variable, namely consumer decisions. According to Keller (2013) Brand image is "a perception of a brand that is a reflection of consumer memory of its association with that brand".
Based on the results of research that has been tested using SPSS Series 17 can be seen the advertisement variable (X2) also has a significance value of 0,000 <0.05 so that it has a significant influence on the dependent variable namely consumers' decision to watch films produced by Marvel Studios and DC Films in Palembang. According to Keegan and Green (2012) "advertising is messages that are elements of art, text / writing, titles, photographs, taglines, other elements that have been developed for their suitability". So that advertising can be seen as part of media promotion plays an important role and has a significant influence on consumer decisions.
The advertising variable (X2) has the most dominant influence on consumers' decision to watch Marvel Studios and DC Films produced in Palembang. It can be seen from the significance value of 0,000 smaller than the variable significance of brand image of 0.021 so that the advertising variable has a stronger influence partially towards consumer decisions to watch films produced by Marvel Studios and DC Films.
CONCLUSION
Based on the analysis and discussion in the previous chapter, it can be concluded as follows:
Simultaneously the independent variables namely brand image (X1) and advertising (X2) have a simultaneous influence on consumer decisions to watch films produced by Marvel Studios and DC Films in Palembang. This makes the two variables simultaneously very influential on the decisions of consumers watching Marvel Studios and DC Films. 2.
Partially brand image variables (X1) and advertisements (X2) have a significant positive influence on consumers' decisions to watch films produced by Marvel Studios an DC Films in Palembang. This makes individual brand image variables and advertisements in the eyes of consumers have a significant influence on consumer decisions.
3.
The advertising variable (X2) partially has the most dominant influence on consumer decisions watching films produced by Marvel Studios and DC Films in Palembang
SUGGESTION
Based on the results of research, discussion and conclusions, the suggestions that can be given are as follows.
Company:
1.
Marvel Studios and DC Films in maintaining their brand image are advised to consistently produce superhero films that are quality and unique both in terms of story, superhero characters and good film quality so consumers can get to know and associate the Marvel Studios and DC Films brands as companies quality comic publications and superhero films. 2.
Marvel Studios and DC Films are advised to increase their advertising activities through social media such as Youtube, Twitter and Instagram to encourage wider consumers to introduce films produced by Marvel Studios and DC Films and also to hold watching activities for fans when the film is released by inviting the actor or actress who plays a superhero character or author or writer of Marvel or DC comics so that it will enhance the relationship between fans and superhero characters in the film.
